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FOREWORD 

In contempora
significant, that being so to an extent that, in the majority of the missions and visions of 
contemporary companies, the use of this word has become mandatory. From a broader 
perspective, too, however, the essence of all developmental changes mainly reflects in 
innovativeness. Innovations are all around us. The fact that innovations are, to such an extent, 
present in the overall field of the human activity imposes the need for innovativeness to become 
the introductory point in carrying out the analysis of the complexity of the newly-emerging 
economy, society and culture, also including an individual. This process is further implicative of 
the unavoidable consideration of the innovation-development feedback. Thence exactly arises the 
driving motive for the Faculty of Applied Management, Economics and Finance in Belgrade to 
deal with the foregoing, together with the co-organizers, at the Fifth International Scientific-
Professional Confere  

This international scientific conference is traditionally  organized with the aim of demonstrating 
omic 

wellbeing and influences the progress of one whole country.  

Suitably to the theme and the goal of the scientific conference, the two sessions are established: 
Session 1  Innovations  development prospects (Thematic Proceedings), and Session 2  
Innovative activities  contemporary challenges and solutions (International Conference 
Proceedings). The choice of the conference theme and the omnipresence of innovations, as well 
as the offered larger number of the thematic fields, have influenced the inclusion of the papers by 
many distinguished university professors, eminent researchers, experts and scientific workers 
both from Serbia and from abroad in this publication.     

As a result of the Conference, the Conference Proceedings are published on CD and the same 
will be available to a wider scientific audience. The papers in this publication significantly 
contribute to the establishment of an inextricable liaison between innovations and development. 
Simultaneously, we have demonstrated that the field of innovations is definitely no longer only 
related to technical-technological progress. In accordance with that, the papers may also be 
beneficial to both the scientific and the professional public and to all those interested in the 
impact of innovations on development.   

 

Belgrade,                                                                                                     Editors 

December, 2019                                                                                 
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